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1. Who we are?

Southern Textile Network (STN) is a Peruvian
leader in supplying premium knitted fabric apparel,
servicing key markets worldwide for over 20 years.

Cut, Make and Trims del Sur (CMT del Sur) is our
wholly owned subsidiary that concentrates all the
manufacturing operation: cutting, sewing, printing,
embroidery, garment washing and finishing. The
facility is located in Chincha, 200 km south of
Lima.

STN has strategic long-term partnerships with
mills for the development and production of a wide
range of fabrics, from man-made and natural
fibers.
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1. Who we are
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—— U;»—h STN export sales have grown from US$ 30.6 M in 2008 to
2 { ' : US$ 60. MM in 2019, representing an uninterrupted
VT average increase of 5.1% per annum over the last 11
years.

As of 2019, STN was among the top 3 Peruvian apparel
exporters and was part of the top 50 Peruvian exporters of
non traditional products.

« 1605 full time employees as of 2018
* Plant facility in Chincha with 220,000 sq. feet plus area

*STN Group sales includes STN export sales and sales of CMT
to third parties
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1. Services

We understand that our clients operate in particular business environments, reaching customers through various channels and go through different stages in the
development of their businesses. Which brings us to design and enforce flexible types of attention that are adapted and integrated into our customer’s processes,
contributing to their robustness and efficiency. Some examples of models currently in operation:

Quick Response

Quick response scheme based on the raw material or semi-finished products inventories maintenance, capacity reserves management that can be activated until the
last minute, and on programming and implementation of activities simplified mechanisms throughout the productive process and dispatch.

Product Development

Resources and procedures that are highly prepared to accompany our customers from the crystallization of their ideas and design concepts, until its transformation
into products chosen for commercial distribution.

Quality Assurance System

The company’s strong orientation towards quality & compliance is reflected in its integrated Quality Management System (QMS). We have a certified laboratory, with
early and exhaustive deficiencies identification processes for products and processes, and controls throughout manufacturing process that generate agile information
for pass/fail decisions and activation of corrective actions. Various groups of information captured by the system are reported to our customers according to custom
and agreed upon frequency, form and content schemes.

Trends Research

We devote valuable resources to research and development of new materials, functional attributes and clothing techniques, in accordance with advancing technology
and latest fashion trends. We include the results of these pursuits in our early offer, brought directly to our customers according to their calendars per season.
Strategic Alliance

We recognize that having a good team of suppliers or partner companies facilitates the work, therefore our strategic alliances with spinning or textile mills go through
a quality assurance process and thus we have a highly trained professional team.
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3. Our Capacity

Production capacity: Sewing: 550,000

Cutting: garments/month Screen Printing:

420,000
prints/month

20,000 Laundry:
garments/day 3.5 Tons/day

= Lead Times :
\ Embroidery: Production LT: 75-120 days

9.4 million Protos LT: 15 - 30days
stiches/day SMS LT: 60

P ; Sample production
Finishing and Packing capacity: INNOVATING

TREND Internal certified IN HOUSE 2,000 TECHNIQUES &
RESEARCH Laboratory LAB garments/month MACHINERY
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3. Our Capacity

Our production capacities are constantly evolving, and we keep adapting them to the challenges posed by the market forces and specific needs of our
customers. In general, we cover a broad range of industrial processes, in addition to capacities obtained from third parties via joint ventures and
consistent trade links.

Our industrial capacity overview by the beginning of year 2019 is shown below:

Throughout our history we have acquired knowledge for optimizing processes and quality standards
Design capabilities

Monthly capacity: 550,000 pcs
Sample capacity: 2,000 pcs/month
Design abilities: Yes

Fabric: 450,000 pc/month
Minimum / Style: 2000pcs.
Minimum / Color: 500 pcs.

Solids: 60 — 75 days / Yarn dyeing: 90 days
Delivery time: 45 days / Yarn dyeing: 60 days
Production period: 25 days

Term of turnaround time: 5 days
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5. How We do it

And integrating PD, Production and Quality Assurance functions into one solid operational block
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6. Our Clients

Building strong, long-term partnerships with internationally renowned and established fashion brands
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To Whom K My

It iz with great privilege that | write to you in recommendation of Southemn Texdile Nat
sffiliation with Juan Miguel Raffo and the st=ff of Southemn Texdila MNeatw ST

nzl basis since the start-up

TH has produced and shipped more than 20 million garments to alphabroder! | am
pleased to say that we h r had to return a shipment f in with th
produced and shipped

al Sales Mesting.
M was swarded
as also =nted

respected within the Perunian apparel and tesdile industry, their commitrnent to
communicstion, top-notch qualit ance, produs y and on-time defvery

from ath has been a great partner to alphabroder ower the years and on behalf of the
cOmpany forward to many more.

Thank you for the opporiunity to provide this letter of recommendation for ETH.  Withowt
reservation, | highly recommend theme If you hawve any guestions, please feel free to contact me at
[215) 268-1140 or via email at ot naniTalphabrod

7. Strategic partnerships and solid financials

e

vineyard vines

Dated- May 7, 2018

To whom it may concem,

Please accept this letter as my personal and professional endorsement of Southern Textile Network. Vineyard
Vines has worked with STN since 2003. In all our years of partnership we have never encountered a guality
concern and STN continues to be a standard for our other suppliers for its quality and consistency. The
business that started with tee shirts has now expanded to polos and other fashion knits. Over the [ast years we
have seen steady growth with STN due to its commitment to quality, compliance, product safety and open
communication.

Our successful partnership has been pessible due to Jorge Velarde's leadership and his strategic vision for
STN. No challenge was ever turned down by STN. In the last two years, they have successfully set up a speed
center to cater to the new business needs at Vineyard Vines. STN continues to invest in bullding new
capabliliities and continuing to stay relevant in the ever changing needs of the world of apparel. As Vineyard
Vines continues to expand, we are proud of STN's partnership and look forward to many more years of
growing the business together.

1 highly recommend STN as a strategic business supplier. Should there be any further questions, | am
available to provide detailed feedback at the contact below.

Sincerely

Apama Tewar

VP ( Sourcing! Production/ Product Development / Tech Design)

ry day should feel this g
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7. strategic partnerships and solid financials

Abercrombie
& Fitch

NEW YORK

September 23, 2011

To Whom It May Concern:

ter is being written as a recommendation for Thimble Sourcing S.A.C. with
vie & Fitch,

ued vendor partner with Abercrombie & Fitch

es and fashion knit products to Abercrombie and
with Abercrombie & Fitch on
Abercrombie & Fitch,

a partner in the textiles business for the
an to deliver year 2 ear

EVERY SEASON STARTS AT

SPORTING GOODS

345 Court Street + Coraopolis, PA 15108

www. DicksSportingGoods.com

Main Phone: 724-273-3400

September 23, 2011

To whom it may conern,

This letter is being written as a recommendation for Thimble Sourcing S.A.C. with respect to our
business here at Dick's Sporting Goods.

Thimble Sourcing has been a valued partner since 2002 supplying first quality apparel to Dick's

Sporting Goods under our private label brands Walter Hagen, Lady Hagen, Acuity and Slazenger.

As a partner they have worked with Dick's on fabrications, designs and development of a variety
of men's and women's apparel styles that have driven fashion as well as kay item selling.

The business has grown to over five million USD per year In cost shipments with continued
planned growth based on the product diversication and current store expansion.

T would highly recommend Thimble Sourcing as a partner in the textiles business as thay deliver
quality apparel in a full service array of design, development, testing and logistics.

sincerealy,

/ /L0

1w A

William Brombacher
Sr Product Manager
Golf - Tennis - Footwear - Socks

L—

S ———
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To Whom It May Concern, August 16, 2021

This letter is in recommendation of Southern Textile Metwork, SAC with respect to our
partnership in business at TravisMathew. Southern Textiles had been a valued partner
since 2019, supplying premium product to TravisMathew. Southern Textile has become
a key supplier for TravisMathew due to their strong ability to source new fabrications, as
well as, produce top guality product and deliver goods on time.

We have seen STN quickly grow into being one of TravisMathew's top ten suppliers
globally. We expect that growth to continue as TravisMathew continues to expand with
additional retail stores and a focus on Ecommerce.

STN brings a lot of talent to the world of apparel and textile manufacturing. Highly
respected within the Peruvian apparel and textile industry, their commitment to open
communication, top-notch quality, compliance, product safety and on-time delivery sets
them apart from others. STM has been a great partner to TravisMathew over the years
and we look forward to many more.

Sincerely,
AB deien

Kristin Brun Kelso,
Senior Director of Sourcing & Development
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7. strategic partnerships and solid financials

Bancode Crédito )) BCP }

& scotiabank Lims, Agril D5 &, 2018
% texfina

_ ) TO WHOM IT MAY CONCERN:
Lima, April

ma, March 2, 2018, g.l' means of this latar we would like o inroduce SOUTHERN TEXTILE METWORK, based in Lima,
ard, ' )

w Sauthern Textile Natwork has be ie i s died B SifCE v
Partnership Announcement Letter o tp-ramzﬂ;bar.k _mﬂ ean a client for Banco de Crédio del Pen since the wery beginning of

Lima based Texfina, performance fabric leader and one of Peru’s finest apparel

manufacturer Southern Textile Network SAC have signed an strategic partnership

agreement.

Texfina will provide high quality and innovative fabrics while at the same time focusing on SOUTHERN TEXTILE NETWORK t:ll? st ﬁ;&.?ﬁ;?ﬂtﬁ?ﬂ:ﬁ. ‘$:u'fal:rl:|;g1;| Tﬂm:ﬁ'ﬁiﬁ ':::

reducing lead times and costs. Itis also expected to follow an integration of product = n.

development and operational staff, thus enabling them to deliver expert knowledge and Finally, It Is alsa imporiant to port out that a5 Is years samiannual financial w, Soufern

exceptional projects to their customer base. 2 e you that yo pany SOUTHERN TEXTILE NETWORK SAC,, Identified extile Metwork keeps showing a very healthy financial situation and th n ry working capita
g P and credit Enes to sustain thair futura gaosth

Southern Textile Network will focus on revenue growth, marketing intelligence and i 3 a de plying punctual

diversification with synergles in fabric development and cperations while sharing g 5 The: presant letler is isswed upon the request of  Ter the purpases they deem convensnty,

specialized staff. ) o 'r,'.:‘-::";:;p': J’:_xmt;' i far the bank or dance with the generally acoepbed

Ultimately, we expect this joint venture to be mutually beneficial and solidify Southern PP
Textile for the years to come as one of the leading apparel exporters in Peru, delivering the i and with t . Pleasa feal free o conlac] us in case you nesd any asditicnal inormali
highest standards in performance fabrics while strengthening our expertise, knowledge and : Al

market share. TE-811 314-6500

E-mail: preilleg

Sincerely -
Yaurs Sincerely,
Banco de Crédite del Peri,

S

/ Raul,rgaba \
CEQ Texfina * CEO Southerh Textile Network SAC
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8. Our Products and Services

« Men, Women and children activewear and OUR APPROACH TO SERVICE IS BASED
sport collections. IN 5 MAIN FACTORS:

* Fine Peruvian Pima and tanguis
cotton-based fabrics and blends.

» Ability to design and implement
customized service schemes.

« Innovative man-made fabrics with specific
performance attributes, including Polyester
and Nylon micro-fiber in complete range of
gages and articles.

* Ability to manufacture complex styles
under consistent quality conditions.
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At Southern Textile Network we are committed to make sustainability affordable for your brand. We have the knowledge
and the experience to guide you on your journey

Main sustainability initiatives:

» Review of STN’s purpose which included sustainability as part of our core values and our culture: “To dress the
world with quality, social responsibility, and sustainability

« Use of Higg Index FEM methodology for the assessment of our environmental impact: Years 2019 and 2020

« Carbon footprint measure for 2019 and 2020

« Carbon credit purchase for offsetting 2020 carbon footprint. STN is a carbon-neutral* company for all its operations

« Water footprint measure for 2019 and 2020

* Reductions and reuse plans for plant waste. In addition, waste management allow STN to donate plastic, paper,
cardboard to NGOs aiming to help local hospitals

« Sustainable certifications such as: GOTS, GRS, US Cotton Trust Protocol, Cotton Leads, WRAP, etc.

« Manufacture of recycled blankets from our fabric scraps that are donated to our employees and local communities

« Innovation grants from the Peruvian government to develop projects for water efficiency and circular economy

*(Scope 1 and 2)
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Certifications and recognitions

A
A

/“ Global Recycled
" w_ Standard

LEADS =

CARBONO

,n‘«
2020 Higg Facility N EUTRO

Environmental CERTIFICADO

Module ALCANCES 1Y2
A0 2020

U.S. COTTON
TRUST PROTOCOL"

w Trust in a smarter cotton future

stn
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HUELLADE
CARBONO | x#*x

MEDICION




stn

southern textile network

10. Corporate Social Responsibility

STN is committed to high standards of corporate
management and practices.

Corporate responsibility is at the center of its
management philosophy and business.

*  Our CSR program guarantees equal opportunity

* No forced labor. Child abuse and hiring minor is
totally prohibited

» Respect for health and safety throughout our
production processes

*  Fair employment by continuously maintaining
working hours within local laws and regulations

« Agrowing training program on safety and health
standards.

*  Freedom and Association.

*  We have sports areas so staff can have physical
activity in their leisure time.

- SECURITY
S o
EDITED R VERIFICATION




11. Peruvian Apparel Industry
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Peru has its legacy in ancient Pre-Columbian cultures. Because of the high
quality of the raw materials used, Peruvian textile products are demanded by the
most exclusive markets

Worldwide recognized fibers: Pima and Tangtiis cotton. Camelids wools. Full
package" producer

Qualified available labor force (SENATI)

Mature organizations and industry cluster. Automatic sewing machines, centralized
dyestuff dispensing units, modern dyeing machines, hydroextractors, compacting
machines, foulards and other finishing equipment ensure the highest quality
textiles

Apparel industry has an important impact in labor since it is an important employer.
As of 2018, 250 thousands employees were part of the apparel industry,
representing 12.5% of the total non traditional export labor force*

*Source: National Statistics Institute — INEI / ADEX
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12. Peruvian Textiles to the conquest of the World

Apparel exports (USS millions)

1,806

“ o~ a_ _~ o~
2014 2015 2016 2017 2018

Main Products (USS millions)

T B E e

Cotton Cotton Cotton Baby Alpaca
T-Shirt Shirts Cardigan Clothes3 Yarn
324 USD 150 USD 65 USD 4 USD 33 USD

Main Destination Markets 2018 (USS millions)

€ECLOd

679 USS 70 USS 64 USS 59 USS 58 USS

Source: SUNAT / Aduanas
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13. Peru at glance
—_— Exports o

(thousands of USS millions) 443

46.3
Year 2018 31.0 i

12.5

6.8

POPULATION 32.1 M

2000 2004 2008 2012 2016 2017 2018
GDP (US$ BILLIONS) U$ 215 M

89% OF 2018 EXPORTS GO TO MARKETS WITH TRADE AGREEMENTS IN FORCE (US$ MILLIONS)
GDP PER CAPITA PPP(US$)U$ 13,334 M

* VS N

K3 E

G D P AN N UAL G RO UTH 0 o 04 M China USA European Union South Korea Pacific Alliance CAN Japan

13,221 7,920 7,238 2,452 2,417 2,276 2,183
2% T o & N —
EXPO RTS U$ 477 M " EFTA MERCOSUR ’ ]

EFTA Mercosur Chile Canada Mexico Panama Thailand
UNEMPLOYMENT 2,009 1,942 1,223 923 439 242 125
o e R
Costa Rica Honduras Venezuela Cuba Singapore
*On basis of the 2017 economically active population 67 43 27 12 10

Source: INEI, World Bank, IMF,
MINCETUR



14. Why Peru? Free trade agreement with US and EU

A great place to do business

Robust macroeconomic conditions: Solid and sustained economic growth over the last
20 years with low inflation. Independent Central Bank ensures a controlled exchange

rate

Peru : GDP

(% real anual change)

4.7

2013
2014
2015
2016
2017
2018

2019 - 2022

Inflation
(% Average 2000-2018)

6.4
5.0 46

BRA COL MEX CHI PER

Bl o I B B

Source: IMF, Peruvian Central Bank, Peruvian Ministry of Economics

Public Debt

(% of GDP, 2018)

24 8
23.6

BRA COL MEX CHI PER

Bl o I B B

International

Reserves
(% of GDP, 2018

I I B 133

26.9

COL MEX CHI

stn
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Country Risk

(bps average 2018)

265 272
184
147
133 ||\

BRA COL MEX CHI

Bl mm B0 B B



stn

southern textile network

14. Why Peru?

Friendly investment environment

* Non discriminatory treatment: Foreign investors receive the
same treatment as local investors

« Unrestrictive access to most economic sectors*

* Free transfer of capital

* Free competition

* Guarantee for Private Property

* Freedom to purchase stocks from locals

* Freedom to access internal and external credit

* Access to international disputes settlement mechanism

* Peru participates in the Investment Committee of the
Organization for Economic Co-operation and Development
(OECD) - It promotes the implementation of the Guidelines
for Multinational Enterprises.

Investments that require authorization: Located within 50 km in the frontier line and
those destined to arms, ammunitions and explosive. Likewise, a principal local
partner for investments in maritime cabotage as well as in air transport is required.
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